Client Profile

Market Locati Famil
; ocation i y L i
Category Gender Age Segment Occupation Residence Education Status Nationality Interests/ Hobbies
School Pride, Social Media, Sports,
. Music, Socialising, Sex, Alcohol
\ Kingston, St. . ’ T ’
High School ’ Single w/o . Technology, Automobiles, Fashion,
Students F 1248 ABIC Students A(?T:wf St Secondary children Jamaican New Experiences, Phone/Bus
atherine Credit, Video Games,
Education/Mentorship, Scholarship
Shopping, Fitness, Beauty, Status,
Directors Married Career, Family & Planning, Culture,
. N Kingston, St. . . Food & Cooking, Entertainment,
go.rp(t)raélonts i F 30-50 A/BIC M ExecutIViIs, Andrew, St. Tertiary + wl(;r.uldlr on; Jamaican New Experiences, Technology,
rivate Sector anagers, Non- Catherine "?g e Dating, Automobiles, Socialising,
Managers wichildren Sports, Travel, Community,
Philanthropy
; Eco-Awareness, House-proud, DIY
. . Married : ’ ; 1
Homeowners / 35-60 E?(It:sl(j:?:lr:; I::g:;)vn,sstt wichildren; PrOng_itas,elio::"cfflCoso::l::::shlon,
. F i A/B&C ’ L Tertiary + Single Jamaican vel, Family, Soclalising,
Private Consumers Managers, Non- | Catherine, Montego ichildren Community, Philanthropy, Health &
Managers Bay, Mandeville wichi Fitness, Safety/Security, Tribe,
Shopping
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